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Best comedy series

CANADIAN ACADEMY OF CINEMA
AND TELEVISION 2009

Best creative and innovative series

35 x 45 minutes

FOUR FRIENDS WHO DECIDE TO TAKE A BREAK
FROM EVERYDAY LIFE BEFORE IT’S TOO LATE

33 % market share in the 18-34 age group
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‘with the monotoh
their care-free :enties. After a
pact, which sets the rules for

respective relationships, these'yo g men
become THE INVINCIBLES.

Over the three exciting seasons, we follow
the Invincibles’ comic misadventures,
their successive romantic entanglements,
their search for fun without responsibility

and their reaction when their partners
decide it’s their turn to take a break. Our
four everyday «superheroes» struggle to
find a balance between their desire for
freedom and their need for stability. At the
end of their quest, they come to realize
that you can’t put off being an adult
forever.

A contemporary cast of extraordinary
urban characters makes THE INVINCIBLES
one of the most original series on French
Canadian television for the 18-35 age

group.



https://vimeopro.com/user85990630/comediha/video/290922325



